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Our network features premium original 
cannabis-centric programming focused 
on lifestyle, music, food, art, science 
and wellness from the biggest names 
in the industry, such as DNA Genetics, 
Berner, Jim Belushi, B-Real/Cypress Hill  
and more.

the largest 
cannabis + culture 
network in the 
world.



● 100 Million Households reached

● 10 Million Minutes watched per month

● 50 Million Impressions per month

● 35 Minutes per session

REACHING AN ENGAGED AUDIENCE 
TO maximize earnings with 
incremental revenue.

 WATCHED MONTHLY

10M+ 
MINS

AVERAGE VIEW TIME

35+ 
MINS

HOUSEHOLD REACH

100+M
MONTHLY IMPRESSIONS

50M+
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SCTV Owned & 
Operated 
Network Distribution

Syndication
Partners 

(launching 2020) 

AN EXPANDED 
DISTRIBUTION 
NETWORK 
WITH REACH.
AND GROWING.
Watch Social Club TV 
online and through our 
owned & operated 
networks, and with new 
syndication partners 
launching soon. 





● All 3,100+ CA License Holders

● 35K+ Digital Subscribers

● Premium Dispensary Distribution 

● 12M+ Reach Social Influencer 

Campaigns 

Expand your reach and 
marketing capabilities in the 
Nugl B2B & B2C Community.

INFLUENCER CAMPAIGNS

12M+
DIGITAL SUBSCRIBERS

35K+
ALL LICENSE HOLDERS

3,100+
PREMIUM DISPENSARIES

DISTR.



YEARS 
OLD

18-40

ARTS
& ENTERTAINMENT

TECHNOLOGYCOOKING
& ENTHUSIASTS TRAVEL WELLNESS

The Buyers Guide is using a focused 
influencer driven system that will align 
one of our incredible influencers to 
EACH profiled brand, increasing 
exposure beyond the magazine 
dramatically and accelerating reach for 
each ad campaign.* 

Our influencers come from almost 
every segment (fashion, comedy, 
lifestyle, food, and much more) with 
audiences from almost every 
demographic. 

Their combined reach supasses 12M.

*Segment specific influencers are predicated on package tier and on a FCFS basis. 

Influencer driven
Campaigns to
Amplify reach

2021 Buyer’s Guide -  Influencers
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Digital Advertising 
Campaign

Influencer
Integrated

Social Campaign

Video/Photo
Content for

Collateral 

Print Advertising 
Campaign

SCTV Show 
Integration 

Brand Highlight /
Feature

Powered By 
The partnership

Built For 
The Brands

● Copy mailed to 3,100+ CA 
License Holders

● Premium Dispensary 
Distribution

● Delivery Partner Distribution

● 35K+ Digital Subscribers
● Hyperlinked Display Ads
● Video enabled Display Ads

● Brand Stories 
● C-Suite Interviews
● CSR/SE Program Highlights

● Evergreen Advertising
● 50M+ Impressions/month
● 10M+ Minutes watched/month

● :90 Sec Brand Spotlight
● Multi-use Video Content
● Professional Product 

Photography

● 1 Aligned Influencer per Brand
● 12M+ Reach



● Brand Cover Takeover
● 3 Month Nugl Featured Profile
● Influencer Endorsement 

/Social Media Campaign
● SCTV & NUGL Social Media 

Campaign
● Influencer Product/Still Photo 

Shoot
● :90 Sec. SCTV Brand 

Spotlight/Product Review
● SCTV Show Integration

BRAND TAKEOVER

COVER
INTEGRATION01
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OUR PACKAGES
We help brands reach targeted 
audiences so they can increase 
their revenue. 

TOP-SHELF

Fully integrate your brand into the Buyers 
Guide with an industry influencer and get 
in front of Nugl’s B2B & B2C audiences 
with engaging video content.

PRIVATE SELECTION

Control your brand’s marketing narrative 
with intricately crafted story driven 
content and an influencer engagement 
campaign.

MID-SHELF

Exposure your brand to the 
expansive reach of Nugl & SCTV’s 
combined engaged audiences with 
both static & video content. 

02

01

03
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YEARS 
OLD

18-40

ARTS
& ENTERTAINMENT

TECHNOLOGYCOOKING
& ENTHUSIASTS TRAVEL WELLNESS

● 1 Month Nugl Featured Profile
● Influencer Endorsement/Social 

Media Post
● SCTV & NUGL Social Media 

Post
● ½ Page Ad 
● :90 Sec. SCTV Brand 

Spotlight/Product Review 

AD + VIDEO PACKAGE 

MID
SELF02
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YEARS 
OLD

18-40

ARTS
& ENTERTAINMENT

TECHNOLOGYCOOKING
& ENTHUSIASTS TRAVEL WELLNESS

● 3 Month Nugl Featured Profile
● Influencer Endorsement/Social 

Media Post 
● SCTV & NUGL Social Media 

Post
● Full Page Ad
● :90 Sec. SCTV Brand 

Spotlight/Product Review

FULL AD + VIDEO 
PACKAGE 

TOP
SHELF02
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YEARS 
OLD

18-40

ARTS
& ENTERTAINMENT

TECHNOLOGYCOOKING
& ENTHUSIASTS TRAVEL WELLNESS

● 3 Month Nugl Featured 
Profile

● Influencer Endorsement 
● SCTV & NUGL Social Media 

Post
● Full Page Ad 
● Influencer Product/Still 

Photo Shoot
● :90 Sec. SCTV Brand 

Spotlight/Product Review
● SCTV Show Integration 

EVERGREEN CONTENT + 
VIDEO + ADVERTISING

PRIVATE 
SELECTION02
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WATCH HERE

WATCH

SEE WHAT’S PLAYING NOW.

https://www.thesocialclub.tv/


Diane Light Waight

diane@lightwaightconnect.com
LET’S CONNECT. Los Angeles, California  

mailto:diane@lightwaightconnect.com

